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Miles for Team Jack— inspiring others to get involved

Dear Friend,
Twelve-year-old Liam from Papillion, Nebraska, has faced a 
challenge no child should ever face—brain cancer. Liam was 
diagnosed with a high-grade brain tumor in April 2024. But 
even while going through treatment, Liam has spent his time 
raising funds and awareness for childhood brain cancer. He’s held 
fundraisers for Team Jack and even traveled to Washington, D.C. 
to speak up for all kids with cancer. His courage, generosity, and 
determination are nothing short of inspiring. 

If a 12-year-old can inspire his community, work tirelessly to raise funds, and speak up in our nation’s capital—all while facing brain cancer—then each of us has the power to make a difference.
This year-end, honor Liam’s spirit with a gift to Team Jack. Your 
donation funds life-saving research and brings hope to children 
battling brain cancer. Every gift—big or small—matters. Please give 
today—and help kids like Liam keep believing in brighter days ahead.Sincerely,  

Kylie Dockter 
Executive Director
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Credit Card:   American Express    Discover    MasterCard    Visa

Cardholder 
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Exp Date  CVV  Zip 

!YADOT NOITANOD A EKAM
 $25    $50   $100    $250   500    $1,000    $ 

Does your employer match donations?   Yes

Company 

Contact Name 
 Phone 

BECOME A CHAMPION FOR A CURE

Give $20/mo or a one-time donation of $240 and receive a  

Nebraska collegiate-licensed Team Jack shirt!  

 Monthly gift    One-time donation  $ 

Shirt Size  S    M    L    XL    XXL    XXXL

 Youth    S    M    L

EOY25

Make checks payable to Nonprofit Foundation  

or donate online at by scanning the QR code >>>

Case Study
Omnichannel Campaign 
Drives Year-End Growth 
for Nonprofit Fundraiser

DM20.com

RESULTS
The omnichannel campaign 
significantly exceeded expectations, 
delivering strong engagement and 
measurable fundraising growth. 

By transforming a single direct mail 
touchpoint into a coordinated 
omnichannel experience, nonprofit 
successfully increased donor 
engagement and improved overall 
campaign performance. 

Campaign Details
A nonprofit organization dedicated to funding 

groundbreaking pediatric brain cancer 

research and accelerating progress toward 

better treatments and a cure faced a major 

challenge during its most important, and most 

crowded, fundraising season: year-end giving. 

The organization needed a way to stand out 

beyond a traditional one-time direct mail 

interaction.

The organization planned a 40,000-piece 

year-end appeal but wanted to create more 

opportunities for donor engagement after the 

mail was delivered. Their goals included 

increasing touchpoints beyond the initial 

mailbox moment, driving measurable digital 

engagement, proving attribution between 

direct mail and online donations, and growing 

year-over-year fundraising results.

To succeed in a crowded giving environment, 

the organization needed a strategy that 

connected offline and online engagement 

while providing clear visibility into campaign 

performance and donor response.

Nonprofit
Client

40,000
Quantity Mailed



11.8
Impressions Per Person

472,000
Total Impressions

47.5%
Above Goal

$22,775
Total Cost

$0.57
Cost Per Piece

1,515
Unique Engagements

$90,000+
Money Raised

3.79%
Engagement Rate

Strategy & Execution
Mail as the Anchor 40,000-piece appeal with:

• Personalized QR codes

• Dedicated landing page

• Consistent hero design

• Multi-response architecture

• Physical-to-digital bridge

Before Delivery

• SocialMatch ads primed recipients on 

Facebook & Instagram

• USPS Informed Delivery® added a clickable 

inbox preview

At Delivery

• Mail Tracking aligned digital ads with 

mailbox arrival

After Delivery

• Online Follow-Up via Google Display

• Social Media Follow-Up across Meta

• LEADMatch identified anonymous website 

visitors and tied behavior back to the 

mailing list

Timeline

• 60 day campaign 11/20/2025 - 01/19/2026

Rather than relying on one moment, the 

campaign followed donors across mailbox, 

inbox, feed and browser.

Solution
The omnichannel approach allowed the 

nonprofit to:

• Extend the lifespan and effectiveness of 

each mail piece

• Create a measurable connection between 

offline and online engagement

• Increase donor participation and total 

contributions

• Build a scalable framework for future 

fundraising campaigns
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