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Campaign Details
This campaign had an overall impression 

count of 634,581 (views by potential voters). 

That is a 6.72x increase in impressions over a 

traditional direct mail campaign not using 

integrated digital technologies. Candidate won 

election with 58.5% of the votes, attributes the 

victory to this program and will be pushing this 

solution to the state and national levels going 

forward. 

Quote from client: 

“Thank you and your team. Your help was 

instrumental in this victory.”
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